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Objectives

Advantages

3 advantages of using digital media

sSuccess

2 characteristics of success.
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Challenges

2 challenges of using digital media

Feasibility

Feasibility of developing 2 digital




+ | Why digital media?




0 Have Access
O to Mobile
Phones
Youth 13-17




+ | Internet use frequency

>

Almost Several About
constantly times a once a
day day

Several Less often
times a

Source: Pew Research Center’s Teens Relationships Survey, September. 25-Oct 9, 2014 & Feb.10-Mar.16, 2015. week



Online platforms



Top Platforms Used by Youth 2015

71%
e 41%
’ 33%
d

Facebook Instagram Snapchat Twitter




Top Platforms Used by Youth 2017

79%

40%

76%
/3%
L

Facebook Instagram Snapchat Twitter
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+ | Online Platforms

Summary

887% have mobile phones

Snapchat is king 92% go online daily

Internet is the main

source of sexual
health




+ | Health info sources

Q



O Access health
(O information
online
Youth 13-17




Amount of information youth gets from the Internet

None at all
4%

=

A little
23%

Some

37%

A lot
26%

Source: Northwestern University

Youth' Access to Health Information

} 63%




Health info online



Where do they get health info online?

49%
31% )
227% 20%
o Y

Google Medical Websites Wikipedia YouTube




Digital tools just part of a puzzle

18 year old conversation,

environment, modeling

Laws and policies

that govern access and education

content consumed through screens,

print, and earbuds

Community

schools, clinics, recreation
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Digital tools just part of a puzzle

18 year old conversation,

environment, modeling

Laws and policies
that govern access and education

content consumed through screens,

print, and earbuds

Community

schools, clinics, recreation
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Ask your self..

Purpose and Message Audience Media and Channel Budget and Sustainability

What are you trying to say? Who are you trying to reach? What do you want to do? Can you afford & sustain it?

20170Healthy Teen Network



What's the purpose? e

01
02
03
04




01
02
03
04

What's your audience? Q

Adults/
Professionals

o

L1
y 4
.

Youth



+ | What's your media?

o1

02

03
04




Content

Where have you seen these content?

Videos Animations Graphics Kinetic text

Comics/Stories Audio Texts Tool
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O XHEHRNNTY ® 7341 856 AM

The Dependent
'l thought you were ’
bringing a condom."

The Pleasure Seeker
"Condoms reduce sexual ’
sensation and pleasure.”

The Pull-outer

‘I will just pull out before | ’
cum. "

The Averter

"Birth control is your ’

responsibility, not mine. "

The Confident
"We don't need a condom, ’
I'm on the pill."

The Non Starter
"We've had sex without a ’
condom before, why now?"
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/-""'

T WONDER IF DANIEL

WILL BE THERE. HE /& |
FRIENDS WITH YOLANDA. /4
[ 7 I GUESS WE 4
HAVE TO GO

PARTY AT YOLANDA'S
TONIGHT AT 8 PM.
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=R - SR T

rrorrj pregnancy scares

CrushApp.Org




Text Messaging

The HookUp (877-877) by Essential Access Health
BrdsNBz (667-46) by SHIFT NC

877-877

Text Message
Today 5:36 PM

667-46

Text Message
Today 4:31PM

Thanks 4 joining Hookup! Plz

txt back with ur birth YEAR (not @

birth date) and zip code (like .
Thanks 4 texting BrdsNBz.
Lele SR, REDR SUEl 2 We'll get back 2 u within 24

0 (IR SIS hours. In the meantime, check

B PEIEIRELEEY EYAD2Y us out along w. our terms &
conditions @:
200090210
Teens can get medically )
Thank u! U R now signed up for S . |
weekly tips on life, love & tinyurl.com

sexual health. B4 the next
weeklv tin check ottt hittn-//




Channels

EI

How would you disseminate
E content via these channels?
n




Mobile Apps

Features
User motivation

Dynamic content

Mow What? Need Answers?

5

Go Getlt Remind Me




Websites

MORE INFO. LESS WERD.

out o so e, 1oal info in fun,

amaze

1AL DN AMATLTOD CAEATE AN SHATE

EASONAL PLAYLISTS

UG THE




Can you afford it?

Conceptualization Development Publication

Staff time Designer Printing

End user Script writer Social media ads
Expert Software Network

Designer Graphic designer Mobile apps/ Website

BUDGET BUDGET BUDGET



Lessons learned

Teaming, design, content, sustainability

Broad set of skills
Set common language

? Assume nothing
Storyboard everything

Teaming



Design

User experience

Engage audience

Easy updates Test, test, test

Think small, plan big

Targeted message
Use theory @ One size may not fit all

Updates will be needed Content

Translatable




Sustainability

Money now..
Explore partnerships
J . money later

More bang for your buck

~?

'

'




Genevieve Martinez Garcia
Director of Innovation & Research
Genevieve@HealthyTeenNetwork.org
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