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Theory of 
Reasoned Action & 
Planned Behavior

And a bit of 
Self-Efficacy & Social 
Cognitive Theory too.



Attitudes
Subjective

Norms
Perceived Behavioral

Control

Intentions Behavior

Self-efficacy
Theory of Reasoned Action 

& Planned Behavior
and self-efficacy, too.





Behavior change 
theories rock!

…but!



On how health 
behavior theories 
are important, but 
not the whole story 
in developing 
effective digital 
content.



Ignore user’s 
nature in 
interacting with 
technology and 
digital products.



Behavioral 
Economics, 

Psychology & 
Education

Product 
Development & 

UX

Data
How you gather 
data, identify the 
solution, and 
design your UX 
matters.



Triggers

What will 
make them 
use our 
product?



Stickiness

What will 
make them 
come back?



Persuasion

What will 
persuade 
them to 
change?



Don’t pick a lens…

Use them all!

Theory Value proposition UX/UI
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