Sassy & Short

...but with a Punc

Translating complex health information for new media

\ ,-"'. 5 A b
5 A ' s
4 - F
o r
e = | [
3 {
- \'_‘ ;
1§ = i
: . & - a
X | o %

& O

Healthy Teen Network



Makmg a dlfference in the lives of teens & young famllles since 1979
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Contact Healthy Teen Network today to learn how we can support your work! Training@Health
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Introductions

* Find the person with your
matching image/description

e Share with one another
- Name
- Organization and role; and

- One expectation for today’s
session

* You will be asked to introduce
your partner to the group.
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List three lessons learned to
align health content with

Healthy Teen Network
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new media.

Objectives

./

Apply five key components
to develop a new media
product.

@2016 Healthy Teen Network

Practice developing a
prototype of a new media
product.
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O Have Access
to Mobile
O Phones

Youth 13-17

&
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Frequency of Internet Use by Youth

Daily Weekly
92% 6%

Almost Several times About once a Once a week
constantly a day day

Several times  Less often
a week

Source: Pew Research Center’s Teens Relationships Survey, September. 25-Oct 9, 2014 & Feb.10-Mar.16, 2015.
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Which online platforms are the most use
by youth?




Top Platforms Used by Youth

£l ©

71% 52 7%
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Top Platforms Used by Youth

71% 52 7%
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Health Information Sources for Youth

Health

Classes

Radio

TV News

&
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Newspaper
or

Magazines
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Access health
information

O online

Youth 13-17

&
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Amount of information youth gets from the

infernet

A lot
Some

Only a litle

None at all

&
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14%
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26%

23%

37%
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Where do youth get their
health information online ?




Online Health Information Sources

0 Medical
c Website

497% 31%
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Most popular &

8 20/0 Have access to

frequently used
mhoobnllees Soc(?al Media
Youth 13-17 p platform

Most popular &
frequently used
anonymous

92/ Re ort going
ne aily
text-messaging

Youth 13-17 y p I ath rm
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Internetis the

rimary source of
ealth information.

Mobile phones
facilitate access to
information.
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Youth don’t seek
health information
from social media.




Taking an idea to final concept.

Healthy Teen Network



Instructions

* Find the person that you introduced this morning,
* Read available topics, and
* Select one topic with your partner (remove post-it-note)

* ***You will be using this topic throughout the remaining
of this training.***

Healthy Teen Network



PURPOSE

Component |

&
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TARGET
AUDIENCE

Component li

& O
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KEY MESSAGE

Component Il

&
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Component IV
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Healthy Teen Network

BLE YouR INSTROMENTS -

FIzST THINGS FIRST, IT's : 7 ;
TIME To LEARN To ASSEM- [N GF}UH‘..“{W?-E s

5\ /|

TEP\H" MHT; M"P\T
GBADE ARE YO INCH
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/"’

I WONDER IF DANIEL

WILL BE THERE. HE /& |_
FRIENDS WITH YOLANDA. /

<8

[~ I GUESS WE

HAVE TO GO

AND FIND OUT.
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Healthy Teen Network

[PraGMATIC? CHEAP!! M

IT CAVSES i PTHYSICAL FAL
TO PART WITH EﬂEt‘iﬁh rﬁc&%t’g
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{ MEAN, I'M JUST TRYING | EV
T0 PORTRAY MY FATHER HMﬁ?ELFFO'T'lE

ACCURRATELY! .., WON'T SPEND
; . ANY MONEY..
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N/ HE HAS HUNDREDS OF THOUSANDS
OF VOLLARS IN THE BANK, AND
HE LWVES LIKE A PAUPER! -

LOOK! HE GRRBS PRPER TOWELS FROM

REST ROOMS S0 HE WON'T HANE TO
BUY NAPKING

OR TISSVES ! Ly
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SCRIPT

Component V
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1. Lolais seen in her room texting on her phone. She is | Lola: Hey babe

racially ambiguous. Lola: Where are u?
Lola: Why r u not texting back?
Lola: Answer me!l!
Lola: Why are u ignoring me?
Lola: TOMMY......0..... 777

2. Tommy is walking out of a sneaker store looking Tommy: Geez Lola, chill, was with my homeboy.
down at his phone replying to Lola. Tommy is a light
skinned African American guy.

3. Lola and Tommy hanging out at Tommy's house.
Lola is laying down with her feet on tommy's lap
while Tommy is sitting straight up on the couch

AND phone on the table showing 3 missed calls. Context (no dialogue)

4. Split Tommy: Who is Xavier? You've been talking to other
a. Focus on Tommy's face looking angry dudes?
b. Focus on Lola's face looking surprise Lola: We are just friends, u don't trust me?

5. Panel center on Tommy, angry, answering the phone | Tommy: Why are you blowing my girl's phone up?
in speaker (holding phone in his hand) Phone showing | Lola: Tommy, | have told you not to answer my calls
Xavier name.

Only a small piece of Lola's body is shown and her

dialogue bubble showing.

&
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Lola: Hey babe
Lola: 5till hanging out later?
Lola: Where are u?
Lola: Why r u not texting back?
Lola: Damn Tommy at least answer melll
Lola: Why are u ignoring me?

Lola: Tommy...........7

Lola: Tommy.________?

Tommy: Geez Lola, chill, was with my homeboy.

Tommy: Yea Sure

Tommy: Who is Xavier? why didn't you pick up

Lola: | will talk to him later... He's probably calling about Ashley's
party.

Tommy: Yeah right . You heen talking to other dudes behind my
back?

Lola: Xavier and 1 are just friends. What, you don't trust me?

Tommy: Why are you blowing my girl's phone up?

& O

Healthy Teen Network

Hours Later,
Lola and Tommy
are seen
hanging out at
Tommy's house.
Lola’s phone

keeps ringing

After several rings,
Tommy picks up Lola's
phone

1. Lolais seen in her room texting on her phone. She is
racially ambiguous,

Lola: Hey babe

Lola: 541l hanging out later?

Lola: Where are u?

Lola: Why r u not texting back?

Lola: Damn Tommy at least answer me!!!
Lola: Why are u ignoring me?

Lola: Tommy.e. 7

Lola: Tommy.e. 7

2. Tommy is walking out of a sneaker store looking
down at his phone replying to Lola. Tommy is a light
skinned African ﬂm:;i_n_‘an Euy.

Tommy: Geez Lola, chill, was with my homeboy.
Tommy: Yea Sure
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: T
Why are u ignoring me?)

! TOMMY...........22? )

Hey babe

Answer melll

Why are u ignoring me?
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Taking a concept to a prototype.



Prototyping

e Start small and simple
* Figure out the story that you want to tell
* Visualize multiple options

* Show, don’t tell

Healthy Teen Network



Prototyping Feedback Activity

* Find a partner from a different team

* Have one partner play the role of stakeholder

* Think about feedback as information to improve the prototype rather
than denigrate the concept

* Share your concept and get the feedback. Remember- DON’T SELL
* Switch roles and give your partner feedback

* Rejoin your team and share what you’ve learned.

Healthy Teen Network



List three lessons learned to
align health content with

Healthy Teen Network
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new media.

Objectives

./

Apply five key components
to develop a new media
product.
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Practice developing a
prototype of a new media
product.
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Thank You

Genevieve Martinez Garcia
Genevieve(@HealthyTeenNetwork.org

Milagros Garrido Fishbein
Mila@HealthyTeenNetwork.org

A
’“ www.HealthyTeenNetwork.org
]

1501 St. Paul St., Suite 124

Healthy Teen Network Baltimore, MD 21202
410.685.0410

© 2016 Healthy Teen Network

Suggested Citation: Martinez, G., & Garrido, M. (2016). Sassy and Short but with a punch: Translating complex health information for new media. Las Vegas, NV. Healthy Teen Network.
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