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Objectives
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List Describe
At least three The process of setting
characteristics of highly up an ad in Facebook
effective messages Ads Manager

At the conclusion of this workshop, participants will be able to:

Identify

At least two metrics to
assess Social Media
campaigns
effectiveness
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“Will they click on it?”

Priming Activity



How youth consume media
Setting the Stage
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+ | Have Access to Smartphones

Youth in the United States

73% 94%

Youth 13-17 Youth 18-24

Source: Pew Research Center’'s Mobile Fact Sheet, February 5,2018
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+ [ Smartphones

Youth in the United States

+
Nearly all teens use

6 7 0/0 regular texting

+ " ] " ]
Own their on smartphone MaJOrlty of media is
consumed by phone

Source: Pew Research Center's Mobile Fact Sheet, February 5, 2018



+ | Health info sources

Parents Health class

Health providers

Internet

e Radio/News/TV

© Healthy Teen Network, 2018 & O
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Books/ Newspaper/Magazine



+ | Internet Use Frequency

Daily Weekly
2% 0
»)»
Almost Severul About once a Once a week
constantly times a day day
Several Less often
times a
week

Source: Pew Research Center’s Teens Relationships Survey, September. 25-Oct 9, 2014 & Feb.10-Mar.16, 2015.
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Youth 13-17

O 662
76%

C
O

47%

Top Platforms Used

Youth 18-24

81%

64%

40%

P79
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Hashtags Trends

#ehtilb #BlackLivesMatter
#annie #1StandWithAhmed
#mysecretfamily #MeToo

#CU46 #NeverAgain



Recruitment
Using Social Media
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Social Media Recruitment

Benefits

Less
Outreach
efforts
needed

Serves as an
equalizer

Uses
platforms
youth
already use

Partial
anonymity
of agency.

Bypass
gatekeepers

Not limited
to existent
networks
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What you need to know...

Before using Social Media Recruitment

facebook

Thanks for stopping by!

We hope to see you again soon.

It's free and always will be.
First name Last name
Mobile number or email
New password

Birthday

= v | Why do  need to provide my
Apr 2 1903 v [0

" Female £ ' Male &

res
time.
Create Account

Create a Page for a celebrity, band or business.
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Ad Development

The Process

©/ 0

Messages Ad Set-up Ad Monitoring
& Graphics
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Ad Development Process

Messages and Graphics

Tell them what you want
Explore different
motivation messages
Graphics rule!

Use engaging media



+ | Ad Development Process

Messages and Graphics: Current Events
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will be different
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Altru

Ad Development Process

Messages and Graphics

+

Make a

difference.
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+ ] Ad Development Process

Messages and Graphics: Earn Money

TEST AN
APP AND

LARN UP
10 %8
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+ | Ad Development Process

Messages and Graphics: Take Action
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‘ Ad Development Process

Messages and Graphic ent Attitudes

dan

WEWON'TTURN YOU INTO A

FROG.



https://youtu.be/qn16bT2-rGQ

+ ] Ad Development Process

Messages and Graphics

Join this
study.

&
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Ad Development Process

Messages and Graphics

Be part of
something
bigger.

Beapart =
of something
Be the blgger.

difference. = =

Be heard.

college-age women

$70

f @PulseAppStudy
L J @PuiseHealthApp
@PulseHealthApp

< PulseStudy.Org
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Ad Development Process

Messages and Graphics

Make a
Difference.

Join a study.

Be Heard.

Looking for
college-age women
to test a new health app.

- Looking for
~ young women
. to test a new health app.

Get up to $70 for
participating.

Get up to $70 for participating.

o s
\ | 'Pulsesmfiy.Org

n @PulseAppStudy
@PulseHealthApp

M @bilseHealthAnn R P P S
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“Will they click on it ?”
Part li

Small Group Activity



Ad Development Process

Ad Set-up

X

Test multiple social media
platforms

Be mindful of your budget
Target your demographics
Use affinities and hashtags
Select graphic display

strategically



+ | Ad Development Process

Ad Set-up: Carousel

Take your

pulse.

» Take your __ pulse
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+ | Ad Development Process

Ad Set-up: Different Platforms @

Times are changing for women's health!

Times are
changing for

women's
health!




+ | Ad Development Process

Ad Set-up: Different Platforms

©

Take your

explo’w'y

Looking for college-age

women to test an app. | pulse.
Getupto $70! |

’QQ\"B

&
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Ad Development

Ad Monitoring

= Facebook Ads Manager Dashboarc

% » Metrics Lingo
= Reporting

= Social Media Presence



Ad Development

Facebook Metrics

Impressions
The total number of times your content is displayed

Reach
The number of unique people who saw your content

Unique Clicks
The number of clicks from a single computer

= Click to Rate (CTR)
The total number of clicks to your ad divided by the
number of impressions.
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Ad Development

Ad Monitoring

b‘.ﬂ% ENTERPRISE  RESOURCES BLOG  ABOUT LOGIN  SIGNUP

HARNESS EVERY CLICK, TAP AND SWIPE.

Brand, track and optimize every touchpoint with Bitly, the world's leading link management
platform.

Paste a link to shorten it
COMING FROM GOO.GL?

GET STARTED FOR FREE or Go Beyond the Basics —>
Buscar informes y articulos

2AGINA PRINCIPAL

SERSONALIZACION
5

=N TIEMPO REAL

AUDIENCIA

ADQUISICION

COMPORTAMIENTO

CONVERSIONES

JESCUBRIR

ADMINISTRAR

Pagina principal de Google Analytics

Usuarios Sesiones aje de rebote
11 11 54,55 %

T10% 483% 1309 %

Presentamos Audiences in Reporting b4

Analice sus audiencias con el nueve Informe de publicos de Google
Analytics. También puede utilizar la nueva dimensién "Audiencia” en
segmentos e informes personalizados.

VER INFORME

Ultimos 7 dias +

Duracion de la

0 min
12s y

4383 %

AUDIENCIA >

¢Cuando acceden los usuarios?

||
-
=i
| |
—
===
—1
|
dom. lun. mar. mié. jue. vie. sab.
I I R
2 3 4 5

Ultimos 30 dias +

—
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How will you use
Social Media to recruit youth?
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* | Thank You!

Genevieve Martinez Garcia
Genevieve@HealthyTeenNetwork.org

Milagros Garrido
Mila@HealthyTeenNetwork.org

Suggested Citation: Garrido, M., & Martinez Garcia, G. Inst Them and They Will Come, or Will They?: The Secrets of Recruiting Youth Through Social Media Platforms.
(2018). Baltimore, MD: Healthy Teen Network.

@ Healthyteennetwork.org

e innovation@healthyteennetwork.org Healthy Teen Network
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