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Crush;

Evaluating a high tech sexual health app and SMS for girls

Genevieve Martinez-Garcia, PhD

Now What? Need Answers?
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facebook |
. The Girl Power Project

Calling all HIGH SCHOOL students to test a
new health app and get fips to your phone.

Health info YOUR way.

Girl Power Project Have qui

Learn More Getansv
Get up to 5351 New wome

Getting
people in

Making
people stay

Working with
others
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Top Platforms Used by Youth 2015

71%
52%
41%
é é :

Facebook Instagram Snapchat Twitter




Top Platforms Used by Youth 2017

76%
73%
40%
é

Facebook Instagram Snapchat Twitter

79%




Ad development process

Audience Message Platform Assess



Self Efficacy

Banner AdS

power of health...

Convenience
Altruistic




Gohesive Concepts
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https://youtu.be/qn16bT2-rGQ
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The Girl Power Project
Sponsored

facebook =

The Girl Power Project ) faCEbOOk
Sponsored UL

Test a health app and get text messages The Girl Power Project !][:
designed just for you. Text "Power" to 313131 Sponsored
for more info.

Calling all HIGH SCHOOL students to test a
new health app and get tips to your phone.
Health info YOUR way.

TAKE BACK WOMEN'S HEALTH!

Did we mention, we won't turn you into any
animals. Test out a cool new health apps made
for young people and have a couple free
Starbucks latte on us. Link in bio #love
#instagood #girl #girlpower &5 #healthy

=

Girl Power Project Have qus
Learn More Get ansv




Reach Reach Reach Reach

Clicks Clicks Clicks Clicks

Cost per click Cost per click Cost per click Cost per click

power of health...
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The Girl Power
Project Study

join the health revolution

Join the Study Now!

Tired of reading health information meant for
adults? Do you want to make a difference in
the lives of other girls like you? You can help
us study how effective a health app is in
promoting healthy behaviors. There's no cost,
your information is private and you get a gift




Registration

Informed Consent

Study Deseription: We are testing

Do you understand the consent form?

| read and understood the informed consent

O®ves O

| agree to complete a total of 3 surveys
during 6 months.

® Yes o No

| understand that my information will be kept
private.

.Yes L No

| understand that there are no direct benefits
to me.

O®ves O

My participation Is voluntary and | can stop
at any time
®ves ®no

I agree to be part of the study.
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Test different concepts & social media dhannels

Use data to guide dedisions

Segment vaur forgel oudience

Use data fo guide dedisions

Use current events/seasons

Maniter social media presence

Use questians 1o validate understanding af
cansent



You got them, but

More than 99%
of women who
have had sex
have used one
form of birth
control.

steps a day is not
ch and your body
k you.

irlPowerProject.Org




SMS vs MMS

More than 99%
of women who
have had sex
have used one
form of birth




not to send...
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Concrol Group

10,000 steps adayis not
that much and your body
will thank you.

TheGirlPowerProject.Org

,

To be successful...
never make aripple.

What's your favorite
relaxation activity?

Question?

Text us back your answer

TheGirlPowerProject.Org

,

Talking to your family elder
may be the best therapy you'll
ever get. They are waiting!

Girlgowe

TheGirlPgwerP




Retention & Engagement

I NS for Oevg ouwr’

Science SW 7.9
super hero! Covo

make it count!
\ /; )
; Thanks for being part of
The Girl Power Project Study!
We tested Crush, a sex ed
mobile app. Some of you got a
different app. Crush is now

e : . available for all to enjoy.
By participating in The Girl Power Project, :

you are contributing to science. g . .. ol O B 4 el - : - e
With your help, we are figuring out if our g W X < ks
project is effective for women like you. ¢ ' o ) | . Ay TQXt us baC"/c w;'lat d
Reading an app and MMS may be fun, A [ e W i L7 o . f;
but it's serious science for us. Y X i, you t/"n/f 0

MyCrush.Org

We need facts now more than ever! SR oA Ol ROoW ruush.Ora
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Administrative
You voted & we

Survey is S heard you!
inall - - These are the top three gift cards
coming!t = you suggested.

DR B Almost There!

Thanks for enrolling! You need
to complete the first survey and
re-login to access the app, get health
Text us back 1 choice tips, & get your . Follow the link
only. We will select below and we'll send the incentive
the #1 choice. immediately.

The survey is short and your answers are

completely confidential.
$10 gift card

b v 4 , - We won't share them with anyone!
i » s k.
You'll get a text with a link to - Go to:
the survey. We'll send a $10 g
gift card when you complete it.

http://crushapp.org/uuts/survey-bhaseline/

Crush.Org




FINAL SAMPLE

1,280 816 784

Baseline 3-Month 6-Month
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Be Free!

0 Test SHS ond MHS

0 brophics representing yaur audience and hatlinks

0 Maniter incoming od outgeing messages

Marketing department doesn’t fak 1o
programming depariment.

With so many birth
control options,
you can find one
method that's
perfect for you.

0 Confirm reporting requirements with vendar

SMS companies are for marketing not researdh,
refiokility moy not be their strength.




Content experts
Researchers
Youth

Health educators

& O

Healthy Teen Network

Instructional designers
Media producers
Programmers

Web designers

|
MeTaK/\ediam

Training % International, Inc.




0 Need a broad skill set

0 Set common language

0 Assume nothing

0 Storyboard everything




CONTACT US!

Thanks

benevieve Marlinez-barda
benevieveeHealthyleenNerwark Org
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Pulse: Evaluating a pregnancy prevention
mobile app for older adolescents nationwide

Elizabeth Cook, MSPH
Jennifer Manlove, Ph.D.
Makedah Johnson, B.S.
Child Trends




Evaluation study context

Enrolling participants

Overview

Addressing scammers

Our sample and next steps




What is Pulse App?

A self-led, web-based mobile sexual and reproductive health app intervention
for young Black and Latina women developed by Healthy Teen Network and

Meta Media.

Goals

To increase...
e the use of highly effective contraceptives and
* visits to sexual and reproductive health clinics
.. among young women in the United States.




Context of
Evaluation Study



Pulse Evaluation

N
Funded by U.S. Department of Health and Human Services’ Office of Adolescent Health
Two-arm randomized controlled trial

Pilot tested in 2016

Mirrored apps for treatment and control groups

6-week intervention:
* access to app
* unidirectional MMS text messages

’ S



Pulse Evaluation

Social media recruitment

Data collection

* baseline survey (online)

immediate post-intervention survey (online)

in-depth phone interviews
* app usage

text messages




Partners

& &
Ry T
Healthy Teen Network \Ch_ll/

App development and advertising tvaluation

Training % International, Inc.

METHMEC“B :i Ewald &Wasserman @ L teXting

RESEARCH CONSULTANTS, LLC

App development and hasting Data callection and retention Text messaging




Recruitment

Eligibility Criteria

N =1,304

Goal: at least 70% Black and/or Latina

Recruited participants November 2016 to October 2017

’ S



Eligibility Criteria

Female

Aged 18-20

Living in U.S. or territories

Not pregnant or trying to become pregnant at baseline

Daily access to smartphone

’ S



Enrolling Participants



Pilot enrollment process

Study Landing Multi-page

Online ad
Page screener

What is your race? [Check all that apply)
American Indian or Alazska Native
O Yes Asian
() No [[]Black or African American
Native Hawaiian or Other Pacific Islander
White
Other
Don't know
Refused

Are you Hispanic/Latino(a)?




This study was made possible by Grant Number TP2AH000038 from
the U.S. Department of Health and Human Services’ Office of
Adolescent Health.

The study is being conducted by the following organizations:

Healthy Teen Network, based in Baltimore, Maryland, is a non-
profit organization that promotes better outcomes for adolescents
and young adults by advancing social change, cultivating
innovation, and strengthening youth-supporting professionals and
organizations. Healthy Teen Network and Meta Media Training
International are the owners and developers of the two health
mobile apps being tested in this study.

& 5

Healthy Teen Network

Child Trends, based in Bethesda, Maryland, is 2 non-profit
organization that is dedicated to conducting research and
evaluating programs that improve the health and well-being of
children and adolescents. Child Trends is leading the evaluation
research efforts with data collection support from Ewald &
Wasserman Research (E&W).

LAJ

Chil

This project was made possible by Grant Number TP2AH000038
from the Office of Adolescent Health.

Early Enrollment process




Final version of screener

Are you Hispanic/Latino{a)?

) Yes
I No

Prev | | Mext

R XS Fain 55 S5 BT WRER Yind BE il i NESTN ik
Farn o

Check If o qualifyl

‘What State oo you live inT

Susne

Do o Bave: daily SOCESS 10 & SRAMphone (NSt BN Neceve
DexT Mmessades and sooess the Inbermet?

v
0w

What B your Blogionl sex?
O ake

C Farmaie

What b your date of Birhd

Moren i Day B Ve E

Are you Mispanic/Lating?

i Ve
0 o

Whak Is your rceT

SELECT ALk THAT APPLY

[ wmarican Incisr or Asais Ratrer

O asan

(L

[ ratien Hawsian or Cener Pacific Bilancer
O whas

0O caner

O cont inow

[0 Refeses

Are you pregnant now o trying o get pregnant?
0 vee
(=}

Where 30 you get most of yor nformation abcut hasith?
T Cning

£ Friend

O Pawity

O Sovont

D Feaith cars provider



Final enrollment process

Online @d One-page sereener Cansent / Enrallment baseline Survey Radumed




Iracking enreliment using bongle
Analytics

10.

11.

12

83.

4.

Screener 5_02

Screener 5_03

Screener 5_06

Screener S_01

Screener 5_05

Screener 5_07

Screener 5_04

Screener S_0Q8

Caonsent From

Enrollment E_Q1

Enrollment E_Q2_03

Enrollment E_Q4_Q5

Survey B_Group_Control

Survey B_Group_Treatment

224

223

221

220

219

218

217

217

150

110

98

90

29

27

(4.33%)

(4.31%)

(4.27%)

(4.25%)

(4.23%)

(4.21%)

(4.19%)

(4.19%)

(2.90%)

(2.12%)

(1.89%)

(1.74%)

(0.56%)

(0.52%)



Treatment vs. Control
Experience



Treatment Control

Know your options Feed your body

Knowyourbodyj Move your body ‘ Shut your eyes | Slmlla rly de5|gned a ppS

: Connect with
Take action bod§iliknind

Make a plan | ! . Get savvy




Treatment

Is it expensive?

gazmine

There are LOTS of
options for paying

for services. \
Michele o

Jazmin got questions.
Michele got answers.

>\

Sometimes a good
h friend is your best guide.

Watch Jazmin's Story
@Take Action

PulseStudy.Org

Control

Keep it up!

The longer you stick to your
routine, the easier it becomes!

MMS prompts



Incentive timing




Received first incentive
(N=1,304)




100%

80%

60%

40%

20%

0%

52%

All

Received first incentive “early”

(among participants who received first incentive)

33%

Treatment

71%

Control




Scammers & Duplicates



Scammer — does not meet our eligibility criteria on first screener attempt but tries to
pass the screener again

Duplicate — meets our eligibility criteria on first screener attempt but tries to pass
the screener again

IP address
Name
Telephone number
Birth date
Address for incentive

‘ Q\)\%Q




Scenario #1: Obvious Scammer

10 11.22.333.444 10/26/2017 11:01 35 ineligible  NY 10 1 1982
11 55.32.511.414 10/26/2017 11:10 20 control ~ MD 9 1 1997
12 11.22.333.444 10/26/2017 11:15 15 ineligible ~ NY 10 1 2002

13 11.22.333.444 10/26/2017 11:27 19 treatment NY 10 1 1998




Scenario #2: Obvious duplicate

12.34.567.891 9/1/2017
20 0 10:02 19 treatment VA 6 26 1998 Naomi Brown naomib@abc.com
9/1/2017
21 55.55.777.777 20:28 22 ineligible NC 12 13 1994

12.34.567.891 9/3/2017
22 0 22:15 19 treatment VA 6 26 1998 Naomi Brown naomib@abc.com

12.34.567.891 9/4/2017
23 0 12:54 19 control VA 6 26 1998 Naomi Brown naomib@cde.com



mailto:naomib@abc.com
mailto:naomib@abc.com
mailto:naomib@cde.com

4,029
completed screener
attempts

1,588
met eligibility criteria

284
were
scammers/duplicates

1,304
participants in final
sample

Scammers and duplicates




Our Sample



Race & Hispanic Ethnicity

25% Non-
Hispanic
Other

38%
Hispanic

38% Non-
Hispanic
Black




Highest educational attainment

Participant Parent

66% in college 59% some college

or technical school or more




Baseline sexual experience

68% ever had sex

56% sex in past 3 months

49%
77% 44%
no hormonal
no condom ) no method
birth control




Next Steps



Next Steps

@ Beginning to conduct impact analyses using our 6-week follow-up data.

Pursuing funding opportunities to:
* evaluate the Spanish-language Pulse, and

* further analyze our English-language survey data and app usage data.




Contact Us

Elizabeth Cook Jennifer Manlove

ecook@childtrends.org jmanlove@childtrends.org




Calling tech support: Using digital technology to
complement traditional modes of data collection in
the evaluation of SpeakOut

Reiley Reed, MPH

Program in Woman-Centered Contraception
Department of Family & Community Medicine
University of California, San Francisco

| Programin
e Bl Woman-Centered
B Contraception




Roadmap

Project background
Content of Intervention & Control
Evaluation design

Technology used for evaluation
— REDCap

— Qualtrics

— GoogleVoice



Context

Social communication plays a big role in
women and adolescents’ preferences for
contraception

Friends and family are a trusted source of
contraceptive information for youth

IUD’s and Implants (LARC) are highly
effective

Incorrect information is prevalent about
LARC methods in social communication



Timeline

Year 1: Years 2-4. Year 5:
Planning and Implementation and Evaluation Analysis and

Readiness Dissemination



SpeakOut

SpeakOut pamphlets and
website

Weekly text messages
for 8 weeks

Designed to be delivered e
to current implant and IlUD .

users during clinic
appointments S

Encourages users to share their
stories and provides info on
these methods

Already have an IUD? § 1UD users, sign up for

" GET THE FACTS m SHARE YOUR STORY | SPEAKOUT TEXTS
Bl ¥ wme OPSLE L A

e UCSF BEPSIDER



our friends might wonder, what s it ke 10 have an
implant? \ou can help them find out! f you tel friends
about your implant, they can decide If they want one,
10,

HOW TO BRING IT UP...

You can talk (0.3 friend about the implant when.

-

+ Their phone alarm goes off o take their pil.
» They say they have heavy or painful periads

» They say they don't wan 1o get pregnant.

SHARE
YOUR STORY!

» You'ra talking about bir th control anyway!

TALK

» Different people choose different birth control
methods for their own reasons. What made you like
the implant?

How it fell to get it inserted.

» Did it feel how you thought itwould?

Wihere the clinic .

» ..and share the phone number or websile you used
1o make an appoiniment.

How Its going for you.

» Now that you have it, how do you like it?

How they can get the IUD for free...

and nobody has 1o know about it Young people
‘can get frae birth control confidentially in California.
Clinic staff can sign them up for a program called
FamilyPACT 0 they can get it

THEY MIGHT WANT T0 KNOW...

» The implant prevents pregnancy betler than the

pillor the shot.

You don't have io remember Lo take your

method every day. The implant works by itsell
ou want, you can get the implant

for 3 years.
aken ot at

y ime.
For most people, the implant is inuisible,

ve implant

periods of spotting.

+ Everyona s different, and thelr side effects

mightnot be ke yours.

v implan

UTIMPLANT.

in make your period lighier of go
away completely. It may also cause irregular

Pamphlets

»

»

}

»

}

»

HOW T0 BRING IT UP...

You can talk to a friend about the implant when...

Their phone alarm goes off to take their pill.
They say they have heavy or painful periods.
They say they don‘t want to get pregnant.

You're talking about birth control anyway!

YOU MIGHT BE WONDERING... AN

IS THE IUD
SAFE?

DOES IT
HURT TO GET
INSERTED?

I important to learn abaut your birth control ¥
thod for you! Ever
thought about using an 1UD? Get to know more
about it here.

WHAT'S AN IUD?

The 1UDis a tiny, Neaible, T-shaped piece of plastic
Tt has efther hormones I it or copper wrapped
around it which make [ hard for 3 sperm to meet an
e4g and cause a pregnancy. It can be eft in for up

EFFECTIVE
better

methods

WHERE WOULD IT BE IN MY BODY?

The 10D sis in your wterus. Vour healthcare provider
atth Il insert the UD into the vagina and

through the cervix. Once its in, your cervix keeps
itin place and you can't feel it Your provider can

easlly take ¢ out by pulling on the 1UD's strings.

Yes. IUDs have been used b
safely by millions of people
in the U.S. Getting an IUD

does not cause infections.

PRIVATE -
b

Everyone is different, but
a lot of people say it didn't
hurt as much to get an IUD
inserted as they thought it
would.

apper 1UD cau

norml.

MANY PEOPLE LIKE THAT IT IS...

AND YOU CAN GET ONE FOR FREE!

amping. After & monk

OU MIGHT BE WONDERIN

Yes. 1UDs have been used
safely by millons of people
Inthe U, Getting an 1UD
does not cause infections,

18 THE IUD
SAFE?

Everyone s different, but
alot of people say 1 didn't
hurt as much to get an 1UD
inserted as they thought it
would,

DOES IT
HURT T0 GET
INSERTED?

CAN [0,
PREGNANT
AFTER | USE
THE Wwp?

It The 10D will not make it
harder to get pregnant n the
future.

CAN | GET AN
1UD EVEN IF
I'VE NEVER

HAD A BABY?

es! 1UD's are totally safe for
people who haven't had a

baty,

birth
ab

CAN IT MOVE
ARDUND THE

BODY OR FALL
or?

Once the 1UD is Inserted.
it doesn't move, I vr
unlikely that il all out

WHAT ABOUT
THE 1UD AND

1UDs do ot pratect you
from sexually ransmitted
Infections. Use condoms to
prevent STls.

§TIS?




SPEAKOUT "% IMPLANT

can
‘

Interested in the implant? 4 Already have an implant? Details

iMes,

GET THE FACTS SHARE YOUR STORY ouUT Today

Reaspng to |

! 'OV your jm -
;f;e;:;&rp;vate, norhinzlabgt'
gpeakou“;_n reversibjg, Sharg

s thenplant org W/ friends
tions!

Sage

50 they knowy their op;

How dig j
! did it feg 1o get your implant

Your friends apoy;

rience - :
hearing from s‘fm they will fike

" 20Nne th
PeakQutimplant org Y trUst!

FIND OUT IF THE IMPLANT IS THE RIGHT METHOD FOR YOU!

e

WHATS AN IMPLANT? 0

WHERE WOULD IT BE IN MY ARM?

o yeu

7

IMPLANT



Real Stories
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PartyWise — control Intervention

PARTY WISE Alcohol and Staying Safe
Help in your are:

PartyWise handoutand ... R = o
website b\

Weekly text messages
for 8 weeks ‘

D e S i g n e d to b e d e | ive re d - _PARTY WISE Alcohol and Staying Safe | VT ’
during clinic appointments e

Encourages participants to
think about the choices in
their lives related to alcohol

- UCsp  UCDAVIS



Evaluation Design

LARC users Social contacts

Primary participants recruited
from 8 clinics to receive

SpeakOut or control g N\ ()
intervention, PartyWise

~—
Secondary participants (peers) fntervention PR
recruited through network I
sampling process NS A
Surveys administered at a N
baseline and 3-months post z
intervention delivery —

Control

B




Primary participant
(PP) in-clinic
recruitment:

Screen & consent

Collect participant
Contact Info

Social Contact List

Randomize

Conduct assigned
intervention

Check Text
Report & send
SC reminder
1 week post
enrollment

Check Network

~nmmimniratinn

See Social Contact
Recruitment Report to
check status of
potential SP

Call Social Contact &
explain study

Check the REDCap
calendar to see
who is up for f/u.

Note: entire network
up at same time

Review report of 3mo
status by Network to
check 3mo status

So many steps!

Document
contact
attempts and
details in
Backend

Administer SP
Baseline Survey

Complete
recruitment
report after
each SCis
contacted //

Send PP $10

Al s L L LV |

Check the REDCap
calendar to see who'’s
up for f/u.

Note: SP’s will be up
and must either
complete their survey
or time out priorto
administering 9mo to
network’s PP.

Review report of 9mo

attempts in
Backend

If no
contact in
2 weeks
contact
backups

Document
all f/lu
attempts in
Backend

gift card

Document
all
important Ifno
info in contact in
Backend 2 weeks
contact
backups

Send gift
card

Document
all
important
info in
Backend




Research Electronic Data Capture

HIPAA compliant, web- *EDCap

based survey system
Study ID test

Scheduling support

5P3 SP3 PP3 PP 3
. . month month month month
Data Collection Instrument
a Sy to cu Sto mize follow- f/u alt follow- fru alt
Baseline up contacts up contacts

PRIMARY Backend (]

Randomization tool

PRIMARY Baseline (survey

Ability to track & limit =
user activity

IO NN

MNetwork Recruitment Update
Social Contact Eligibility Screening
SECONDARY Backend

SECONDARY Arm Assignment (survey
SECONDARY Baseline (survey
SECONDARY 3mo follow-up (surve
PRIMARY 3mo Followup (surve

Intervention Engagement Followup (surve

Harris, Taylor, Thielke, Payne, Gonzalez, & Conde. 2009. Journal of Biomedical Informatics.



-consenting in Qualtrics

University of California
San Francisco

. e s -1
Prmary Partscipant Infornsed Consent ) AFPHCAL DATE 8201

Sepleniber 2017 S B RS b Srvmmns

Study 1D (enter number only)

UNIVERSITY OF CALIFORNIA, SAN FRANCISCO
CONSENT TO PARTICIPATE IN A RESEARCH STUDY

Study Title: UCSF Share Health Study

This i & study on health proegrams about birth control and alcohol for young people. The study
researchers, Chrisfine Dehlendorf, MD, MAS and her research team from the UCSF Department of
Family and Community Medicine will explain this study to you.

Research studies include only people who choose to participate, so please take your time to make
your decigion. If you have any questions, you may ask the researchers.

‘You are being azked to take part in this sfudy because you:

s Arebetween 15 and 19 years old
= Are comfortable asking your closs friends and family to join a health study

Why is this study being done?
The purpose of this study is to provide information about health programs for young people, and how
young people talk to their friends about their health.

How many people will take part in this study?
About 2,250 people will take part in this study.

CONSENT

PARTICIPATION IN RESEARCH IS5 WOLUNTARY. You have the right to say that wou don't want fo be
in this study, or to withdraw from it at any point without penalty or loss of benefits.

Do you wish to participate in this study? We will give you a copy of this form to kesp.

es No

The next sentence refers to the use of medical claims data as discussed above. Pleass read the
sentence below and think about your choice. After reading the sentence, check "ves" or "No." If you
have any questicns, you may ask the researcher.

Mo matter what you decide to do, it will not affect your care.

My FamilyPact or Medi-Cal data may be used to help leam about health programs for young peopls.

fes No




see

GoogleVoice

Ability to forward to 5 phones

Call and text history easily tracked
and deleted

Google Voice Q

©
K
e
o

Search

Send a message

(845) 926-0325 Just now
You: Great, I'll call you at 3pm to...

(916) 214-9326 5 min
You: Hi Whitney! This is Reiley fr..

(831) 566-4668 e
You: Sent an image .

;
4

(845) 926-0325

Hi llana! This is Reiley from the UCSF Share
Health Study. It's time for your 2nd 15 min survey
-you'll get a 525 gift card! If gave us email at
baseline: I'm also going to email a link and you
can complete the survey on your own if you want.
Thanks!

Hi can | do the survey tomorrow? | have
class til 3 so any time after that works for

Great, I'll call you at 3pm tomorrow. Thanks, llana!

Just now

Google Voice Q  Search

e (323) 374-5575 Eﬂ

You: Sent an image

il Verizon = 10:24 AM o % 70% M
(415} 209-5820

Text Message
Today 10:24 Al

HELLO!

Got a minute?

Take asurvey, get $25,
and help UCSF leam about
young people's healfh!

We will call from
(415)480-4915

i sl oy D Chsi Do Asscse ooy
e Dt ey v Conucy s
Uiy a5 Fanasco

& O o

(323) 374-5575

Got a minute?

Take asurvey, get $25,
and help UCSF learn about
young people's health!

We will call from
(415)480-4915

This studyis led by Dr. Christine Dehlendorf, Associate Professor
inthe Department of Family and Commuriky Medicine al
Universily of California. San Francisca




Primary Participant Baseline Processes

Primary Participants recruited *EDCap

in-clinic & consented

Baseline survey administered
via on an iPad — .

List of peers who may be
interested in study o | —

participation enteredinonan —~—  _. ‘

What is the reason for your clinic visit today? I am getting an 1UD today v
. must provide value 1am getting a contraceptive implant
I a (Nexplenon) today
Thave 2 follow-up appointment for my 1UD or B0 i
contraceptive implant (Nexplanon)
Other Family
reset reset
. . .
Do you have to pay money for any part of your clinic Yes
visit today? o 17 v

If someone came with you to the clinic today and is
going to pay for your clinic visit, answer yes.

cards given to SUppOft e

What language or languages do you usually speak English
when you are at home or with your family?

recruitment of peers

What is your date of birth? SR

Randomization

reset

reset
Spanish

Chinese language such as Mandarin or

Submit




Social Network Recruitment
REDCap

Social Contact #1

* Network update text sent 1-week post-
intervention

What did Christine say? ® OK to be contacted by the study
Does not want to be contacted by the study

. . . rese:
. - ® English
Would Christine prefer to be called in English or Spanish? Spanish
rese:
. . What is Christine’s phone number? 415-209-8639
weeks post-intervention
Can we text them about the study? No
rese:
Email:
. . I C . . . . .
SOCIa OI lta Cts I I lte rested I I I pa rtICI patl I Ig If we ever have trouble getting in touch with you about the study, s
can we contact Christine to help get in touch with you? ® No
rese:
d d t d b h Social Contact #2
a re S C re e I l e a n CO I l S e n e y p O n e’ 2. Did you ask Edith if they are OK with us contacting them about pe
the study? ® No
rese:
. . .
| wasn't able to get in touch with her
using a screening instrumen e e e S
hem? o
them | didn't feel comfortable asking her
rese:
Social Contact #3
.
* Once consented, a separate record is R ——
) the study? No
rese:
. . Backup Contact and Network Update Documentation
crea te d or S econ d ar P a rti cipan t S 1 the back up contact (arrolchis participant lsted st bassline | ® yas
the same as any of the social contacts they approved as back up No
contacts above? =
NorCal/UCSF Network Communication Status
What is this participant's network update status? Incomplete, un;
Has the When does Timed out without com
o Can we text you = 2 By what date
Earl\clpanl at this number? When did  their Social should we have I " —
Event een sent a We wil . the Network reached the What is this First
Study Name text a S5 articipant update time articipant's participant's Network UH:)date Notes (ex. sent and
ID - reminder [baseline_a gnmll ﬁl start? guc'lal Eontac network gift cards for Social Contacts, how last
ecord_ text for their usc ucsk] the study? *schedule 2 + +4 weeks update ... as the participant contacted?) name:
d network Study when we ¥?  weeks from status? tworkn
follow-up textv intervention e e
call? - delivery®
Baseline 10-26-17 TAS - network update (415)
test (Arm 1:  Yes (1) Mo (0) 10-19-2017  11-02-2017 11-16-2017 reminder text sent. ppt responded to Reiley | 206-
English) call her at 3pm. Ppt had info re 1 SC. 8699




Participant Communication Reminders

 Network update and social

contact recruitment calls

scheduled with reports

» All follow-up surveys
scheduled in calendar

NorCal/UCSF SC Recruitment Report

Paula

,,
|rn
il

What is
[scb3]'s
phone
number?

3 on

323-374-
5575

OK to be
contacted
by the

study (1)

What is
[scb3]'s
contact
status?

Notes
regarding
SC

recruitment
contact:

Contact
complete;
social contact
has been
given
information
about the
study (1)

10-25-17 rr:
tc to ppt,
screenad and
consented.
gc sent to
PP.

What is this
person's
Study ID?
Their
primary's
study ID is
[record_id].

sc3_stu

test_a

Has their
primary's
ift card

een
arranged?
5

Yes (1)

Research Electronic Data Capture I

October 2017
Sunday Monday Tuesday Wednesday Thursday Friday Saturday
1 2 3 4 5 6 T
P339 - ffu attempt - times| P339 - check survey p614b - ffu atempt P341 - ffu attempt - TO p614b (SP 3 month flu ak
out rEsponsE 341 - fju amempe - TO pE14b - fju attempt contacts)
p343a - fiu attempe p614b - flu attempt tomomow 206 (PP 3 month follow-
phMa - ffu attempr P341 - fju atempt 219 (Baseline) up)
p614b - ffu attempt P207 (PP 3 manth follow-
P341 - flu attempt: up)
p2i07a - ffu attempt
8 9 10 1 12 13 14
p&14b - ffu attempt and P342 - fiu attempt P12 - fluattempt at 3:45 | ps14b - fiu attempt p614b - filu attempt
atermate P12 - fu attempe p614b - fu atempt P13 - ffu attempt at P513 - call before 4115
P20% - fju aempt: 6145 - flu attempe P12 - fu atempt ot 1pm|  1Zpm 343 - fju attempt
P343 (Baseline) P512 (PP 3 month follow- | P613 - ffu atempt P343 - flu attempt P514 (PP 3 month follow-
P12 (PP 3 month follow- | up) P343 (PP 3 month follow- up)
up) P613 (PP 3 month follow- | up) P220 (Baseline)
P342 (PP 3 month follow- | wp) +2 more
up) P20 (PP 3 month follow-
up)
15 16 17 18 19 20 21
P513 - fju attempt: (call P201 - fu with alternate p510a - fju attempt: p510a - fiu attemnpt p614h - filu attempt - time
before 3pm) contacts 614 - ffu amempe P&14 - flu amtempt aut
P&14 - ffu attempt: P10 - PP 9 me flu p61dh - fu atempt p614b - ffu attempt P14 - fju attempt
P406= - ffu attempe alternate contacts P20 (PE 3 month follow- | P211 (PP 3 month follow- | 24086 (SP 3 marnth
p514b - ffu attempt p5102 (SP 3 month up) up) follow-up)
follow-up) P210 (PP 3 month follow- 408z (P 3 month
up) follow-up)
22 23 24 25 26 27 28
p514b - check survey p408a - fiu amempt p408a - fju attempt: P514 - fju attempt - no P514 - fju attempt
respanse P514 - fju attempt 614 - ffu amempe phona! A0 - ffu amempe
pH08a - ffu attempt P410 (Baseline) PE14 - fifu amempe P08 - fflu att=mpt P14 (PP 3 manth flu alt
p408b - ffu attempe P206 (PP 3 month fluak | P343 (PP 3 month flu at contacts)
p08b - ffu attempt contacts) contacts) PP406z (5P 3 month ffu akt
contacts)
IP406b (SP 3 month flu skt
contacts)
29 30 31

510 (SP 2 month flu e
contacts)




Survey Administration

Surveys are administered
in person, by phone with a
RA or independently via
emailed survey link

Follow-up reminders
made via phone call and
text using Google Voice
and email through
REDCap, based on
participant preferences

Research Electronic Data Capture I

Share Health Study Survey oe

Thank you for participating in this study. When you are

'shed with the survey. we will send you a $25 gift card.

h, including experiences with
survey as completely and honestly as you can. ) answers

] 1ame will never be kept with your answers. Please et the resear

help or are uncomfortable answering any questions.

What birth control method(s) are you currently using

Pill (Birth control pill)
to prevent pregnancy? ¥ ;

h (Birth control patch)

Check all that apply: Ring ("Nuvaring”)
208 [

Shot ("Depo”)

Hormonal IUD (Mirena, Liletta, or Skyla)

Thursday, Octaber 26

Non-hormonal IUD (Paragard or "copper
\J MESSAGES e ™

(415) 209-5820 o, germ 1 :

Hi | This is Reiley from the UCSF Share Health Implant (Nexplanon or Implanon, rod
Study. It's time for your 2nd 15 min survey - e g

you'll get a $25 gift card! I'm also gaing to email under skin of arm)

alink and you can complete the survey on you... / -
Condoms

withdrawal/pulling out

Other
| am not currently using a method to
p t pregnancy

Next Page >>

Thu 10/26/2017 3:51 PM

na,

is Reiley from the UCSF Share Health Study. It's time to complete your 2nd survey - it'll take about 15 min and you'll get a $25 gift card in the mail when it's donel
Call or text back to let me know when a good time would be for us to connect and complete your survey. The number is (415) 480-4915

You can also complete the survey online by following this fink below. Once | see it's done, | can send you your $25 gift card

Thanks!

Reiley

You may open the survey in your web browser by clicking the link below:
Share Health Study Survey

If the link above does not work, try copying the link below into your web browser:
https://redcap.ucsf.edu/surveys/?s=BmyiF 3TnE2

This link is unique to you and should not be forwarded to others.



Recruitment & follow-up numbers so far...

Enrollment

Primary Participants: 111
Secondary Participants: 83

Primary Participants

Follow-up rate: 85%

Secondary Participants

Follow-up rate: 93%

2204 42

Survey Completion Method

Phone 37%

Email 63%

Survey Completion Method

Phone 38%

Email 62%



Next Steps

Continue recruitment through the end of 2017
and in to early 2018

Conduct analysis on available data in 2018

Currently pursuing other funding opportunities to
complete rigorous evaluation of SpeakOut




Thank you!

Reiley Reed
reiley.reed@ucsf.edu

Program in
B Woman-Centered
BB Contraception
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